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ABSTRACT 
The purpose of this research is to analyze effect of business climate on 
entrepreneurial behavior and its implications for performance in 
Culinary Micro Enterprises, Serang Regency. This research is a 
quantitative descriptive research. Population in this study is Culinary 
Micro Enterprises entrepreneurs, Serang Regency, Banten Province. 
Sampling technique in this study is to use a saturated sampling 
technique. Sample of this research is 100 Culinary Micro Enterprises 
entrepreneurs, Serang Regency, Banten Province. Data analysis using 
structural equation modeling (SEM). The results of the study show that 
business climate has no significant effect on entrepreneurial behavior 
in Culinary Micro Enterprises, Serang Regency. Business climate has 
no significant effect on performance in Culinary Micro Enterprises, 
Serang Regency. Entrepreneurial behavior has a significant effect on 
performance in Culinary Micro Enterprises, Serang Regency. Business 
climate has no significant effect on performance through 
entrepreneurial behavior in Culinary Micro Enterprises, Serang 
Regency. 
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INTRODUCTION 

Entrepreneurship is one of the characteristics of humans who work well in 

managing a business, because humans who have entrepreneurial behavior 

show innovation that is dynamic, innovative and adaptive to a constantly 

changing business environment. Entrepreneurship is the process of doing 
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something new and something different that aims to create profitability and 

have a positive impact on the company (Abubakar, 2018). 

Maintaining an organization to survive and adapt to changing 

environmental conditions is not an easy task, requiring organizations to move 

quickly and adapt to changes and a complex and volatile business environment. 

Therefore, an organization must be prepared to make change oriented changes 

towards developing organizational values. The value itself is the benefit 

provided by organizational change through something different and 

comprehensive by using a more efficient method or system so that the 

organization can survive and develop in line with business environmental 

conditions that can change at any time. In the rapidly changing world of 

business, small changes and big changes become obvious to individuals and 

organizations as they seek to survive and thrive. The big challenge for large 

organizations is how to maintain high productivity while experiencing 

transformative change. To achieve success, individuals or organizations must 

recognize that change is a natural part of the organizational life cycle, and begin 

to prepare for and manage the complexities of organizational transformation. 

Transformation is essentially a process of awakening and awareness of the 

importance of a change. The bias of traditional mechanisms in organizations 

imagine that transformation comes to fix something that is broken or provide 

something that is missing, the transition cycle suggests that transformative 

change is a cyclical process from disintegration to reform. Organizations and 

individuals who choose to change will be more resilient in responding to the 

social changes and changing values that affect business in today's rapidly 

changing world. 

Every company that competes in the business environment has the same 

goal, which is to win business competition through the company's competitive 

advantage. Efforts to achieve competitive advantage can be made when 

companies are flexible in responding to a changing and developing business 

environment. Increased competition and better information technology 

capabilities require companies to increase creativity and innovation in 

managing the company. Creative and innovative ideas that will be born from 

an entrepreneur who has a far sighted business outlook. Entrepreneurs are 

individuals who have the characteristics of being willing to take risks, being 

proactive, creative and innovative. Creative ideas, innovative, strong 

motivation is the behavior of entrepreneurs, in developing the company must 

always be oriented towards changes in the business environment, both internal 

and external to the company. Efforts to support changes in the business 

environment can be carried out through a strategic business process 
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reengineering process, namely redesigning business processes to achieve 

performance improvements such as cost, quality, service, and speed (Alma, 

2007). 

Changes in the business environment have also occurred in small and 

medium industries, based on data sourced from the Office of Cooperatives and 

Small and Medium Enterprises of Banten Province in 2018 that, Banten 

Province has 157,329 Micro, Small and Medium Enterprises spread across 4 

districts and 4 cities. 

Serang City is the youngest provincial capital on the island of Java. As a 

buffer for the capital city of Jakarta, the city of Serang is also a very strategic city 

for developing a culinary business. This can be seen based on the Central 

Bureau of Statistics in which Serang City experienced economic growth of 

6.41% in 2017, this number was greater than Indonesia's overall economic 

growth in 2017 which was 5.19%. This development includes the development 

of the Small and Medium Enterprises sector, one of which is restaurants and 

restaurants. It can be seen from the economic development Serang City, it 

indicates that the culinary business in Serang City still has promising prospects.  

One of the Micro Enterprises in Serang City which is engaged in the 

culinary field. Culinary enterprises is one type of business that is carried out by 

someone engaged in the food sector. The culinary enterprises is classified as an 

easy business to do because it only serves various types of food and drinks. The 

restaurant business is a business that has promising prospects from time to 

time, this is because food is a basic need that is continuous for humans and is 

already a way of life. The culinary industry is currently experiencing growth 

which provides opportunities for the growth of the food processing business 

sourced from the local area in Banten Province, especially in Serang Regency. 

Every change that occurs always has an impact on every aspect of the 

organization. Implementing the right strategy in a different and changing 

business climate is an important success in achieving company success.    

The purpose of this research is to analyze effect of business climate on 

entrepreneurial behavior and its implications for performance in Culinary 

Micro Enterprises, Serang Regency. 

 

RESEARCH METHODE 

This research is a quantitative descriptive research. Descriptive research is 

research with a method to describe a research result with the aim of providing a 

description, explanation, as well as validation regarding the phenomenon being 

studied (Octiva et al., 2018; Pandiangan, 2018; Pandiangan, 2022). While 

quantitative is a systematic investigation of a phenomenon by collecting data 
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that can be measured using statistical, mathematical, or computational 

techniques (Asyraini et al., 2022; Octiva, 2018; Pandiangan, 2015; Sutagana et al., 

2022). 

Population is the area of generalization of objects that have certain 

qualities and characteristics determined by the researcher to be studied and 

then drawn conclusions (Jibril et al., 2022; Pandiangan et al., 2018; Pandiangan, 

2022). Population in this study is Culinary Micro Enterprises entrepreneurs, 

Serang Regency, Banten Province. Sample is taken because researchers have 

limitations in conducting research both in terms of time, energy, funds, and a 

very large population. Sampling technique in this study is to use a saturated 

sampling technique. Saturated sampling technique, namely the technique of 

determining the sample when all members of the population are used as 

samples (Octiva et al., 2021; Pandiangan et al., 2021; Pandia et al., 2018). Sample 

of this research is 100 Culinary Micro Enterprises entrepreneurs, Serang 

Regency, Banten Province.   

Data analysis using structural equation modeling (SEM). SEM is a method 

used to cover the weaknesses found in the regression method (Pandiangan et 

al., 2022; Tobing et al., 2018; Sudirman et al., 2023). 

 

RESULT AND DISCUSSION 

Description of the Research Object 

The objects in this study are Culinary Micro Enterprises, in this case 

restaurant or cafe entrepreneurs in Serang Regency, Banten Province. From a 

number of houses, not all of them agreed to be interviewed in this study. The 

number of questionnaires distributed directly to restaurants and cafes that were 

willing to be interviewed is 100 questionnaires. Culinary Micro Enterprises in 

the form of restaurants are all restaurants with various types and types served, 

such as pecak milkfish restaurants, Padang restaurants, Sundanese restaurants, 

Tegal stalls and others, as well as the cafe in question is a type of micro 

enterprises that offers various processed and ready to eat menus, both 

traditional and millennial. In this study, the respondents were the owners of 

Culinary Micro Enterprises in the form of restaurants and or cafes in Serang 

Regency, Banten Province. 

Respondent Profile 

The number of male respondents is more than female respondents. The 

number of male respondents is 64 people (64%) and women are 36 people 

(36%). There is a shift in micro enterprises activists from women or housewives 

to the millennial generation who have entered the world of micro enterprises 

and are more dominated by men. 
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Most of the respondents were aged 26 to 40 years, namely as many as 37 

people (37%), respondents who were over 50 years old were only about 5 

people (5%), and were the lowest respondents for the age scale. The productive 

age of young people who are engaged in micro enterprises has increased 

compared to ten years ago, where more and more micro enterprises are 

dominated by those over 40 years of age. 

45 respondents (45%) had a general high school or vocational high school 

education, 27 respondents had a diploma (27%), 18 respondents had an 

undergraduate degree (18%), and 10 respondents had a master's degree (10%). 

The level of education also influences the performance of Culinary Micro 

Enterprises, because with higher education it is possible to have knowledge 

regarding business capital, relationships with fellow entrepreneurs in 

institutions or organizations. 

The number of employees or employees in each restaurant or cafe is 

different, at most the number of employees is between 1 and 5 people around 

55 respondents (55%) and those above 15 employees are only 1%, this also 

shows that generally micro enterprises have employees between 1 to 5 people. 

The most data on culinary micro enterprises experience and business 

experience are between 6 and 10 years, namely around 40 respondents (40%), 1 

to 5 years as many as 35 respondents (35%). 11 to 15 years as many as 16 

respondents (16%) and business experience over 15 years as many as 9 

respondents (9%), along with technological advances, the rapid development of 

micro enterprises has been in the last 1 to 10 years. 

Hypothesis Test 

The significance of the estimated parameters provides very useful 

information about the relationship between the research variables. 

Table 1.  

Direct Effect 

  
Original Sample 

(O) 

P 

Values 

Business Climate 

->Entrepreneurial 

Behavior 0.061 0.498 

Business Climate 

->Performance 0.003 0.970 

Entrepreneurial Behavior 

->Performance 0.743 0.000 
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Table 2.  

Indirect Effect 

  
Original Sample 

(O) 
P Values 

Business Climate 

->Entrepreneurial 

Behavior ->Performance 0.046 0.499 

 

Table 3.  

Total Effect 

  
Original Sample 

(O) 

P 

Values 

Business Climate 

->Entrepreneurial 

Behavior 0.061 0.498 

Business Climate 

->Performance 0.048 0.603 

Entrepreneurial Behavior 

->Performance 0.743 0.000 

 

The results of the study show that business climate has no significant 

effect on entrepreneurial behavior in Culinary Micro Enterprises, Serang 

Regency. Business climate has no significant effect on performance in Culinary 

Micro Enterprises, Serang Regency. Entrepreneurial behavior has a significant 

effect on performance in Culinary Micro Enterprises, Serang Regency. Business 

climate has no significant effect on performance through entrepreneurial 

behavior in Culinary Micro Enterprises, Serang Regency. 

 

CONCLUSION  

The results of the study show that business climate has no significant 

effect on entrepreneurial behavior in Culinary Micro Enterprises, Serang 

Regency. Business climate has no significant effect on performance in Culinary 

Micro Enterprises, Serang Regency. Entrepreneurial behavior has a significant 

effect on performance in Culinary Micro Enterprises, Serang Regency. Business 

climate has no significant effect on performance through entrepreneurial 

behavior in Culinary Micro Enterprises, Serang Regency. 

Based on the limitations of this study, it is expected that: 
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1. Further research should be carried out in the Serang City area, because in 

this study it was still in the Serang Regency area, this could be more 

representative of the existing sampling. 

2. The sample in this study only come from Culinary Micro Enterprises 

who are willing to fill in, so further research requires another method so 

that all respondents or Culinary Micro Enterprises is willing to fill out a 

questionnaire. 
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