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INTRODUCTION

Changes will require human resources to immediately adapt to these
changes. Human resources are a vital asset for the progress and development of
an organization due to the changes that occur (Mariani et al., 2023; Pandiangan,
2024; Tambunan et al., 2024). Organizations do not only pursue high productivity
achievements but also pay more attention to performance in the process of
achieving it, thus performance is a key factor for each individual and
organization in achieving productivity. To improve employee quality, it is
necessary to improve employee coaching methods and models and ensure that
employees can carry out their duties properly, without experiencing various
disturbances that can affect performance. Humans are the planners, doers, and
determinants of the organization, therefore, no matter how sophisticated the tool
is, it will not be able to operate without the active role of human resources. Good
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employee performance will certainly produce good service. To realize good
service, employee enthusiasm, perseverance, and motivation must remain stable.

Generation Z has characteristics that are capable of technology, like always
use social media or social networks as a means to communicate with other
individuals, are tolerant of culture, usually do activities simultaneously, lack
patience, and are slightly lacking in communicating with other individuals
verbally.

The importance of human resource management in achieving company,
employee and community goals (Gultom et al., 2024). Given the importance of
human resources in a company to remain competitive without limits, the role of
human resource management is no longer only the responsibility of employees
or workers, but is the responsibility of the leadership. Human resource
management must of course be carried out by professional leaders. Thus, human
resource management can be interpreted as the management and utilization of
resources available to employees.

Performance is an important aspect in efforts to achieve a goal. Maximum
goal achievement is the result of good team or individual performance, and
conversely, failure to achieve the targets that have been formulated is also the
result of suboptimal individual or team performance (Ivancevich, 1998). The real
behavior displayed by each person as a work achievement produced by
employees according to their role in the company. Referring to this view, it can
be interpreted that a person's performance is related to the routine tasks he/she
performs.

Employee performance is not only seen from perfect work ability, but also
the ability to master and manage oneself and the ability to build relationships
with others which is called emotional intelligence.

Emotional intelligence is an individual's ability to recognize, understand,
influence, and process their own emotions and the emotions of other individuals
(Howes and Herald, 1999). 20% of the achievement of a performance is
determined by intellectual intelligence and the remaining 80% is determined by
emotional intelligence, so human behavior is an important aspect because the
success of a company is determined by employee behavior. Regarding
intellectual intelligence, some state that intellectual intelligence cannot be
changed much by experience and education, intellectual intelligence tends to be
innate so that we cannot do much to improve it. Meanwhile, emotional
intelligence can be trained, learned, and developed in childhood, so there is still
an opportunity to develop and improve it to contribute to a person's life success.
Emotional intelligence is a situation where a person must be able to control
themselves, their spirit, their emotions, and survive stress that can occur due to
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anything, either in the work environment or outside the work environment,
which will have a negative impact in the future.

This research aims to analyze effect of emotional intelligence on employee
performance in Gen Z.

RESEARCH METHOD

This sort of investigate is affiliated investigate. Acquainted investigate
could be a investigate issue detailing that's inquiring the relationship between
two or more factors (Pandiangan et al., 2024).

Population is the generalization range of objects that have certain qualities
and characteristics characterized (Fransisco et al., 2024). The population in this
study is Gen Z who are working in Indonesia. The sample is portion of the
populace that speaks to the populace within the think about (Pandiangan et al.,
2023). The test was taken since it has restrictions in conducting investigate both
in terms of time, vitality, reserves, and an awfully huge populace. The testing
procedure in this investigate is utilizing purposive examining procedure, to be
specific the method of deciding the test by utilizing certain contemplations. Based
on these considerations, the number of research samples is 100 Gen Z who are
working in Indonesia.

Data analysis in this study using simple regression analysis. Simple
regression analysis is a statistical tool that is used in the quantification of the
relationship between a single independent variable and a single dependent
variable based on observations that have been carried out in the past (Sthombing
et al., 2024; Yoppy et al., 2023).

RESULT AND DISCUSSION
GenZ

Gen Z or generation Z is a generation born between 1995 and 2010. Some
also say that this generation is the internet generation or digital generation. Gen
Z is the first generation that is truly the internet generation or in other words, the
natives of the digital era. Gen Z or the natives of the digital era were born when
the world of digital technology was complete such as personal computers, mobile
phones, gaming devices, and the internet. They spend their free time surfing the
web, prefer to stay indoors, and play online rather than go out and play outdoors.

This generational transition occurred during the rapid development of
global technology, which then gave birth to a mindset that tends to want
everything instant. Gen Z has a close relationship with technology, and the need
to depend on the internet both in the social world, education, and knowledge of
something, which makes them stiff in communicating in the real world. The
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history of the digital era itself is marked by simultaneous communication
channels. All forms of media rely on digital codes. Digital devices for storing and
distributing information, become a basis for computing, media, and
telecommunications, digital, is seen as the core of mono-media. Gen Z is an
influential generation in its community. This is the result of exposure to various
things on the internet. If they have a good or bad experience, they will not just
keep quiet, they will express it on social media. Gen Z uses social media to
connect with people in various parts of the world who are connected to the
internet.

Here are the characteristics:

1. Fluent in technology, tech-savvy, web-savvy, and app-friendly generation
which is a digital generation that is proficient in information technology
and various computer applications. They can access various information
they need easily and quickly, both for educational purposes and for their
daily lives.

2. Very intense interaction through social media with all groups. They are
very intense in communicating and interacting with all groups, especially
with peers through various networking sites, such as Facebook, X, and
Instagram. Through this media, they can express what they feel and think
spontaneously.

3. Tend to be tolerant of cultural differences and very concerned about the
environment

4. Accustomed to various activities at the same time. They can read, talk,
watch, or listen to music at the same time. They want things to be done and
to move quickly. They don't want things to be long-winded and convoluted.

5. Quickly move from one thought or task to another.

6. Enjoy sharing.

Simple Regression Analysis Results

Table 1.
Simple Regression Analysis Result
Variable Sig.
Emotional Intelligence 0.001

Dependent Variable: Employee Performance
The results show that emotional intelligence has significant effect on
employee performance in Gen Z. Currently, Generation Z is starting to enter the
workforce and is a more creative and practical generation. In addition,
Generation Z is more aware of social issues and mental health. In particular,
company leaders need high emotional intelligence because they represent the
organization, and interact with people both inside and outside the organization,
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and play an important role in shaping the morale and discipline of their
employees. Leaders who have high empathy will be able to understand the needs
of their employees and can provide constructive feedback. The basic value
developed by displaying emotional intelligence is its implications for training,
considering that emotional intelligence plays an active role in a person's success
at work. Training programs are one effort to improve employee performance in
dealing with various changes both internally and externally. The right and varied
training models and methods will be able to reduce employee boredom and
saturation. So that employee performance remains stable and of high quality.

CONCLUSION
The results show that emotional intelligence has significant effect on
employee performance in Gen Z.
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